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The Theoretical Foundations of Interactive Journalism in the New 

Media Era 

Sabina Izzatli 
Abstract. The emergence of new media has significantly reshaped journalistic practices, 

shifting from a traditional, passive content delivery model to a more dynamic and interactive 

approach. This transformation is driven by technological advancements and changing audience 

behaviors, necessitating a re-evaluation of journalism’s theoretical foundations. This article 

explores the conceptual underpinnings of interactive journalism, drawing on media 

convergence theory, participatory journalism frameworks, and digital storytelling models. It 

examines how interactivity influences news production, distribution, and consumption, 

fostering greater audience engagement, personalized content experiences, and real-time 

feedback mechanisms. Interactive journalism leverages multimedia formats, user-generated 

content, and emerging technologies such as artificial intelligence, virtual reality, and data-

driven storytelling to create immersive and participatory news environments. These 

advancements challenge traditional journalistic norms, raising questions about editorial 

control, accuracy, and ethical considerations in a landscape where audiences actively shape 

the news discourse. Additionally, this paper highlights the role of social media platforms in 

facilitating interactive news experiences, transforming audience members from passive 

consumers into active co-creators of journalistic content. This research identifies the 

opportunities and challenges associated with interactive journalism in the digital era by 

analyzing case studies and current trends. While interactivity enhances storytelling, increases 

audience trust, and diversifies news formats, it also introduces complexities related to 

misinformation, digital divides, and the commodification of engagement metrics. Ultimately, 

this study argues that interactive journalism represents a fundamental shift in the media 

ecosystem, necessitating new theoretical approaches to understand its evolving role in 

contemporary news production and dissemination. 
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Теоретические Основы Интерактивной Журналистики в Эпоху 

Новых Медиа 

Сабина Иззетли 

Абстракт. Появление новых медиа привело к значительным 

изменениям в журналистике, трансформируя традиционную модель 

пассивного потребления контента в более динамичный и интерактивный 

процесс. Эти изменения обусловлены технологическим прогрессом и 

изменяющимся поведением аудитории, что требует пересмотра 

теоретических основ журналистики. В данной статье исследуются 

концептуальные основы интерактивной журналистики, опираясь на 

теорию конвергенции медиа, модели партисипаторной журналистики и 

цифрового сторителлинга. Анализируется влияние интерактивности на 

производство, распространение и потребление новостей, подчеркивая, 

как она способствует вовлечению аудитории, созданию 

персонализированного новостного опыта и обеспечению обратной связи 

в режиме реального времени. Интерактивная журналистика использует 

мультимедийные форматы, пользовательский контент, а также такие 

передовые технологии, как искусственный интеллект, виртуальная 

реальность и дата-ориентированный сторителлинг, создавая 

захватывающую и вовлекающую информационную среду. Эти 

инновации бросают вызов традиционным журналистским нормам, 

вызывая вопросы, связанные с редакционным контролем, точностью и 

этическими аспектами. Кроме того, в статье рассматривается роль 
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социальных медиа в формировании интерактивного новостного опыта и 

трансформации аудитории из пассивных потребителей в активных 

соавторов контента. На основе анализа кейсов и современных тенденций 

в статье выявляются возможности и вызовы, связанные с интерактивной 

журналистикой в цифровую эпоху. Несмотря на то, что интерактивность 

способствует улучшению сторителлинга, повышению доверия 

аудитории и диверсификации новостных форматов, она также создает 

сложности, связанные с дезинформацией, цифровым неравенством и 

коммерциализацией пользовательской вовлеченности. В конечном итоге 

исследование демонстрирует, что интерактивная журналистика вносит 

фундаментальные изменения в медиасреду, требуя новых теоретических 

подходов к ее изучению и применению в современном новостном 

производстве и распространении. 

Ключевые слова: интерактивная журналистика, новые медиа, 

цифровая журналистика, участие аудитории, конвергенция медиа, 

мультимедийный сторителлинг, иммерсивная журналистика, цифровой 

сторителлинг, персонализированные новости 
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Yeni Media Dövründə İnteraktiv Jurnalistikanın Nəzəri Əsasları 

Səbinə İzzətli 
Abstrakt. Yeni medianın meydana çıxması jurnalistikada köklü dəyişikliklərə səbəb 

olmuş, ənənəvi, passiv məzmun təqdimetmə modelindən daha dinamik və interaktiv 

yanaşmaya keçidi təmin etmişdir. Bu transformasiya texnoloji inkişaflar və dəyişən 

auditoriya davranışları ilə bağlıdır və jurnalistikanın nəzəri əsaslarının yenidən 

dəyərləndirilməsini tələb edir. Bu məqalə interaktiv jurnalistikanın konseptual əsaslarını 

araşdıraraq media konvergensiyası nəzəriyyəsi, iştirakçı jurnalistika çərçivələri və 

rəqəmsal hekayəçilik modellərinə əsaslanır. İnteraktivliyin xəbər istehsalına, yayımına və 

istehlakına təsirini təhlil edərək auditoriya iştirakını artırdığı, fərdiləşdirilmiş məzmun 

təcrübələri yaratdığı və real vaxt rejimində rəy bildirməyə imkan verdiyi vurğulanır. 

İnteraktiv jurnalistika multimedia formatlarından, istifadəçi tərəfindən yaradılan 

məzmundan və süni intellekt, virtual reallıq, məlumat əsaslı hekayəçilik kimi yeni 

texnologiyalardan istifadə edərək immersiv və iştirakçı xəbər mühiti yaradır. Bu yeniliklər 

ənənəvi jurnalistika prinsiplərinə meydan oxuyaraq redaksiya nəzarəti, dəqiqlik və etik 

məsələlərlə bağlı yeni suallar doğurur. Bundan əlavə, sosial media platformalarının 

interaktiv xəbər təcrübələrinin formalaşmasında rolu araşdırılır və auditoriyanı passiv 

istehlakçılardan aktiv həmmüəlliflərə çevirməsi təhlil edilir. Məqalədə mövcud 

tendensiyalar və real nümunələr əsasında interaktiv jurnalistikanın rəqəmsal dövrdə 

yaratdığı imkanlar və problemlər qiymətləndirilir. İnteraktivlik hekayəçiliyi 

təkmilləşdirsə, auditoriya etibarını artıra və xəbər formatlarını şaxələndirsə də, eyni 

zamanda dezinformasiya, rəqəmsal bərabərsizliklər və nişanlanma metriklərinin ticarətə 

çevrilməsi kimi çətinliklər yaradır. Ümumilikdə, araşdırma göstərir ki, interaktiv 

jurnalistika media ekosistemində fundamental dəyişikliklərə səbəb olur və çağdaş xəbər 

istehsalı və yayımında yeni nəzəri yanaşmaların tətbiqini zəruri edir. 

Açar sözlər: interaktiv jurnalistika, yeni media, rəqəmsal jurnalistika, auditoriya 

iştirakı, media konvergensiyası, multimedia hekayəçiliyi, immersiv jurnalistika, rəqəmsal 

hekayəçilik, fərdiləşdirilmiş xəbərlər 

                                                                                                                              
 Doktorant, 

Bakı Dövlət Universiteti, Yeni media və kommunikasiya nəzəriyyəsi kafedrası; Bakı, Azərbaycan 
E-mail: sabina.izzatli@gmail.com 

https://orcid.org/0000-0003-0091-4905 

Məqaləyə istinad: İzzətli, S. [2025] Yeni Media Dövründə İnteraktiv Jurnalistikanın Nəzəri Əsasları. “Metafizika” 
jurnalı, 8(2), səh.97-108. 

https://doi.org/10.33864/2617-751X.2025.v8.i2.97-108 

Məqalənin tarixçəsi: 

Məqalə redaksiyaya daxil olmuşdur: 21.01.2025 

Təkrar işlənməyə göndərilmişdir: 20.02.2025 

Çapa qəbul edilmişdir: 15.04.2025 

 
Copyright: © 2025 by AcademyGate Publishing. This article is an open access article distributed under the terms 

and conditions of the CC BY-NC 4.0. For details on this license, please visit 

https://creativecommons.org/licenses/by-nc/4.0/. 

mailto:sabina.izzatli@gmail.com
https://orcid.org/0000-0003-0091-4905
https://creativecommons.org/licenses/by-nc/4.0/


“Metafizika” Journal 

2025, vol 8, issue 2, serial 30, pp.97-108 

101 

1.Introduction 

In the digital age, journalism practice has undergone a profound 

transformation, moving from traditional, passive content delivery to an 

interactive, participatory experience. This shift is driven by technological 

advancements in new media, the evolution of audience expectations, and the 

increasing convergence of various media platforms. The advent of interactive 

journalism marks a pivotal moment in the history of media, where the role of 

the audience extends beyond passive consumption to active engagement in the 

production and dissemination of news [Carlson, 2015]. 

Interactive journalism, characterized by audience participation, multimedia 

storytelling, and the integration of digital technologies, has reshaped the 

journalistic landscape. As Singer (2014) noted, the emergence of interactive 

tools, such as social media platforms, comment sections, and real-time 

feedback mechanisms, has created a dynamic relationship between journalists 

and their audiences. This relationship enables a more personalized news 

experience, allowing users to influence the content and form of news delivery, 

thus blurring the lines between creators and consumers of information. 

Moreover, the convergence of traditional journalism practices with digital 

innovations has spurred new forms of storytelling, including data-driven 

journalism, immersive journalism, and gamification, which offer innovative 

ways of engaging audiences [Pavlik, 2013]. These developments challenge 

conventional journalistic ethics, editorial control, and objectivity, raising 

questions about interactive news formats' authenticity, accuracy, and impact. 

This article explores the theoretical foundations of interactive journalism in 

the new media era, focusing on how interactivity has transformed news 

production, distribution, and consumption. By examining the key concepts of 

audience participation, media convergence, and digital storytelling, this paper 

aims to comprehensively understand the opportunities and challenges that 

interactive journalism presents in contemporary media practices. 

2.The Evolution of Journalism in the Digital Age 

The traditional practice of journalism, characterized by a one-way flow of 

information from journalist to audience, has drastically shifted with the advent 

of digital technologies. Historically, newspapers, television, and radio were the 

dominant forms of media, where audiences passively consumed content with 

little opportunity for direct engagement [McQuail, 2010]. However, the rise of 

the internet and social media has catalyzed the development of interactive 

journalism, where audiences are no longer passive recipients but active 

participants in the news cycle [Hermida, 2010]. This shift has fundamentally 

altered the dynamics of news production and consumption, enabling a more 

decentralized and participatory media ecosystem [Deuze, 2008]. 
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With the integration of digital tools such as social media, mobile 

applications, and interactive websites, the journalism landscape has become 

more dynamic and participatory. These tools allow for real-time engagement, 

audience feedback, and the sharing of user-generated content, further 

contributing to the democratization of information [Singer et al., 2011]. Social 

media platforms like Twitter, Facebook, and Instagram have played a crucial 

role in this transformation, enabling journalists to interact directly with their 

audience, crowdsource information, and amplify news coverage in 

unprecedented ways [Newman et al., 2021]. 

Furthermore, digital technologies have reshaped audience relationships with 

the media, fostering greater interactivity and involvement. As Pavlik (2013) 

suggests, innovations such as data journalism, virtual reality (VR), and 

artificial intelligence (AI) have introduced new storytelling techniques that 

engage audiences in more immersive ways. In addition, public participation in 

news production has expanded through citizen journalism and collaborative 

reporting models, where non-professional contributors play an active role in 

shaping the news agenda [Allan & Thorsen, 2009]. 

Moreover, scholars argue that this transformation has led to a more 

networked form of journalism, where news is increasingly shaped by digital 

algorithms and audience metrics [Lewis & Westlund, 2015]. While this allows 

for personalized and tailored news experiences, it also raises concerns about 

filter bubbles and the decline of editorial gatekeeping, potentially impacting 

the diversity and credibility of news sources [Pariser, 2011]. 

As digital journalism continues to evolve, the balance between professional 

journalism and participatory media remains a critical area of discussion. While 

new technologies offer vast opportunities for engagement and storytelling, 

they also pose challenges related to misinformation, ethical dilemmas, and the 

sustainability of quality journalism in a rapidly changing media landscape 

[Carlson & Lewis, 2020]. 

3.Theoretical Frameworks of Interactive Journalism 

Media Convergence Theory 

The theory of media convergence, developed by Henry Jenkins (2006), 

explains how the boundaries between different media platforms are 

increasingly blurred. In the context of journalism, this convergence allows 

news outlets to operate across multiple platforms simultaneously television, 

print, radio, and online creating a more integrated and multifaceted news 

experience. Audiences are now able to consume news across platforms, 

interact with content, and even contribute to the narrative through comment 

sections, social media, and citizen journalism. 
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Participatory journalism, or "citizen journalism," is a key feature of 

interactive journalism, emphasizing the role of the audience in producing and 

disseminating news. As user-generated content becomes more prevalent, 

journalists and the public engage in a two-way relationship that was not 

possible in traditional media models. This shift has empowered audiences to 

contribute their perspectives and even create news reports, blurring the lines 

between professional journalists and the public [Gillmor, 2006]. 

One of the central tenets of interactive journalism is audience engagement. 

This includes not just reading news but participating in its creation, sharing, 

and discussion. According to Singer (2014), audience interaction in the form 

of comments, social media posts, and collaborative content creation has led to 

a more active, engaged news audience, reshaping how journalists create and 

distribute news. 

Multimedia storytelling plays a crucial role in interactive journalism by 

incorporating various formats such as text, video, audio, and graphics into 

news reporting. This integration enhances audience engagement by providing 

multiple ways to experience a story. As highlighted by Pavlik (2013), 

multimedia storytelling allows journalists to cater to diverse audience 

preferences, ensuring that news is accessible and engaging across different 

platforms. 

Data-driven journalism involves using data analysis, interactive 

infographics, and visualizations to present stories in more compelling and 

informative ways. This approach enhances transparency, offering audiences a 

deeper understanding of the issues at hand. As the use of big data and analytics 

becomes more prevalent, journalists can uncover hidden patterns and trends, 

providing insights that traditional journalism could not offer [Coddington, 

2015]. 

Immersive journalism, through technologies like virtual reality (VR) and 

augmented reality (AR), represents the next frontier in interactive storytelling. 

By immersing the audience in a 360-degree environment, journalists can create 

an emotional connection to the story, enhancing the impact of the reporting. 

According to Green (2016), immersive journalism provides a more engaging 

and visceral experience, allowing audiences to experience events from within 

the story itself. 

4.The Role of Social Media in Interactive Journalism 

Social media platforms like TikTok, Facebook, and Instagram have become 

integral to interactive journalism by facilitating the rapid distribution of news 

and enabling direct communication between journalists and audiences. As 

noted by Hermida (2010), social media acts as a key tool in the real-time 
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dissemination of information, where audiences can both consume news and 

contribute to it, shaping the public discourse. 

User-generated content, whether through tweets, comments, or blog posts, 

has become a crucial element in the modern news cycle. Social media has 

empowered individuals to act as citizen journalists, often breaking stories 

before traditional news outlets [Bowman & Willis, 2003]. However, this also 

introduces challenges related to accuracy and verification, as misinformation 

can spread quickly across platforms. 

While interactive journalism offers many benefits, it also raises significant 

ethical questions. One of the primary concerns is maintaining editorial control 

while allowing audience participation. The influx of user-generated content 

has complicated the traditional journalistic role of gatekeeping, leading to 

concerns about the reliability and objectivity of news [Singer, 2014]. 

Another pressing issue is the challenge of misinformation and the ethical 

implications of audience participation in the creation and spread of news. As 

audience-generated content becomes more prevalent, the line between 

professional reporting and opinion or rumor becomes increasingly difficult to 

define [Ward, 2015]. 

5.Challenges and Opportunities of Interactive Journalism 

Despite its many advantages, interactive journalism faces several significant 

challenges that impact its implementation and effectiveness. One of the most 

pressing issues is the digital divide, as unequal access to technology and 

reliable internet connections can prevent certain segments of the population 

from fully participating in interactive journalism. This divide is particularly 

pronounced in lower-income communities and rural areas, where access to 

high-speed internet and digital devices remains limited [van Dijk, 2020). As a 

result, interactive journalism risks exacerbating existing inequalities in media 

access and civic engagement, limiting its potential as a truly inclusive platform 

for public discourse. 

Another critical challenge is the monetization of interactive journalism, as 

news organizations struggle to find sustainable business models that balance 

audience engagement with financial viability. The decline of traditional 

advertising revenue and the rise of digital platforms has forced many media 

outlets to experiment with subscription models, paywalls, and sponsored 

content [Carlson, 2015]. However, interactive journalism often requires 

significant investment in technology, software, and skilled personnel, making 

it difficult for smaller news organizations to compete with well-funded media 

giants. Additionally, the reliance on social media platforms for audience reach 

has raised concerns about platform dependency and the loss of direct revenue 

streams for news organizations [Bell, 2016]. 
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Furthermore, the ethical and editorial challenges of interactive journalism 

continue to evolve. With the increasing use of user-generated content, real-

time audience interactions, and algorithm-driven personalization, ensuring 

journalistic integrity becomes more complex [Singer et al., 2011]. The spread 

of misinformation, deepfake technology, and the manipulation of interactive 

news environments pose serious threats to credibility and trust in journalism 

[Tandoc et al., 2018]. Additionally, the balance between editorial control and 

audience participation raises questions about how to maintain professional 

standards while embracing open-source reporting and collaborative journalism 

models. 

On the other hand, interactive journalism presents unprecedented 

opportunities for innovation in storytelling, audience engagement, and the 

diversification of news formats. Immersive storytelling techniques such as 

virtual reality (VR), augmented reality (AR), and interactive data 

visualizations allow journalists to present complex stories in more engaging 

and accessible ways [Pavlik, 2013]. These technologies enable audiences to 

explore news content at their own pace, interact with multimedia elements, and 

gain a deeper understanding of issues through dynamic presentations. 

Additionally, interactive journalism fosters stronger audience 

engagement by creating a two-way communication channel between 

journalists and the public. Features such as live Q&A sessions, comment 

sections, social media interactions, and audience-driven investigations 

encourage greater civic participation and help news organizations build more 

loyal and active communities [Newman et al., 2021]. This shift from passive 

consumption to active participation strengthens public trust in journalism and 

promotes a more informed and engaged society. 

Moreover, data-driven journalism and personalization offer new 

possibilities for tailored news experiences. Advances in artificial intelligence 

(AI) and machine learning allow media organizations to analyze audience 

preferences and deliver customized content based on user interests [Thurman 

& Schifferes, 2012]. While this enhances user experience, it also raises 

concerns about filter bubbles and the potential reinforcement of biased 

viewpoints [Pariser, 2011]. 

As the media landscape continues to evolve, the future of interactive 

journalism will be shaped by ongoing technological advancements and shifting 

audience expectations. While challenges such as the digital divide, financial 

sustainability, and ethical dilemmas persist, the opportunities for innovation 

and engagement make interactive journalism a transformative force in modern 

media. To fully realize its potential, journalists, media organizations, and 

policymakers must work collaboratively to develop inclusive, ethical, and 
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financially sustainable models that harness the power of interactivity while 

upholding the core principles of journalism. 

6.Conclusion 

Interactive journalism represents a fundamental shift in how news is 

produced, consumed, and shared in the digital era. By integrating multimedia 

elements, data visualization, and audience-driven narratives, journalists have 

transformed traditional reporting into a more engaging and participatory 

experience. This evolution has not only expanded storytelling possibilities but 

has also deepened audience engagement, fostering a more dynamic 

relationship between journalists and the public. 

However, the rise of interactivity also introduces new challenges, 

particularly in upholding journalistic integrity, verifying user-generated 

content, and addressing ethical concerns related to data privacy and 

misinformation. The increasing reliance on algorithms and artificial 

intelligence in content curation further complicates the balance between 

editorial responsibility and technological innovation. 

As the media landscape continues to evolve, the role of interactive journalism 

in shaping public discourse will only grow in significance. To harness its full 

potential, journalists must navigate these complexities thoughtfully, ensuring 

that interactivity enhances rather than undermines the core principles of 

journalism. Ultimately, the success of interactive journalism will depend on its 

ability to maintain credibility, adapt to technological advancements, and foster 

meaningful civic engagement in an increasingly digital world. 
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